
New York State
Natural Fiber Textile Development 

Workgroup
D i v i s i o n  o f  A g r i c u l t u r a l  D e v e l o p m e n t

M A Y  2 1 ,  2 0 2 5



• Welcome and Introductions
• Update on Available Grant Funding
• Update on Marketing Efforts
• Discussion of Workgroup Marketing Plans
• Break
• Update on New York State Fair Plans and Fashion Show
• Discussion of Workgroup State Fair Activities
• Next Steps
• Closing Remarks
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Agenda
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• Deputy Commissioner Kelly Young, NYS Department of Agriculture 
and Markets

• Director, Industry Development, Allison Stark, Empire State 
Development
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Team Lead, Business Development, Emily Cook, NYS Department of 
Agriculture and Markets
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Update  on  Food  and  F ibe r  Grant  Fund ing
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Assistant Director, Agricultural Development, Tim Pezzolesi, NYS 
Department of Agriculture and Markets
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Update  on  Tas te  NY  and  NY  Grown  &  Cer t i f i ed  Market ing  Ac t i v i t i e s
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Recommendation: The NYS Grown and Certified & Taste NY 
programs should continue to explore new outlets for marketing 
New York fiber products.

• Would it be beneficial to have a state sponsored pavilion at 
fiber and textile trade shows? This would provide discounted 
attendance to Grown & Certified and Taste NY participants.  

• If so, which shows should we attend? Should we attend 
shows that are more fiber focused or textile focused, or 
both?

• How do we attract additional participants to NYS Grown & 
Certified so that they can participate in the trade shows?
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Discuss ion
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Break



Mission Statement:
Our mission is to get the next generation of designers excited about and inspired 
by the opportunities and benefits of working with natural fibers produced in New 
York. Additionally, we aim to educate the public about the advantages of wearing 
and utilizing clothing and other textiles made with natural fibers from New York.
Goals:  
1. Excite design students about NY natural fiber, get the next generation of 
designers thinking about and working with natural fibers.

2. Educate public about natural fiber supply chain.
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New  York  S ta te  Fa i r  Updates  – Fash ion  Show
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Details:
Presentation style show instead of a traditional runway show. Static 
displays with mannequins, videos explaining how the items were 
made, the fiber that was used etc. The event would culminate in an 
award ceremony including a fashion runway & speaker panel to 
provide education about Farm to Fashion.

Open call for students to enter 

Prizes: $5,000 for 1st, 3 runners up $1,000 each. Best use of NYS 
fibers $2,000
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New  York  S ta te  Fa i r  Updates  – Fash ion  Show
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Recommendation: Incorporate competitions and events at the 
State Fair that engage and educate the public on natural 
fibers and their use.

• Natural Fiber & Textiles Day
• Farm to Fashion Panel
• Fashion Show – Criteria?
• Other activities?
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Discuss ion
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• Next meeting will be October 9, 2025, from 1-4pm

• We will discuss:
• Workforce Development 
• Develop new recommendations for upcoming report
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Next  s t eps

DEPARTMENT OF AGRICULTURE AND MARKETS



Thank you!
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C los ing  Remarks
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