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Research�
Capabilities�and
Experience
Marshall Marketing

110,000
Consumer
Interviews
Annually
across 100
markets

8
Offices

throughout
USA

35
Years in
business



Provide customized research and
consulting to various organizations

including government agencies,
statewide associations, grocery

stores, hospitals, private health care,
banks, restaurants, professional

sports teams and more.

Media clients include TV & radio
stations, cable, newspapers, circular

printers, direct mail companies.

Marshall Marketing



Dairy industry consumption and advertising research in multiple states

Related�Experience



Jeb�&�Company



Marketing�Strategy

We develop plans that grow impact and
awareness online and can take it all the
way through to execution with our team

of digital & creative experts.

Creative

We handle end-to-end production of
Photo, Video, Audio, and Graphics.

Advertising

We manage paid campaigns and
reporting across; social media, tv,
streaming services, and beyond.

Research

We become experts of our target
audiences and investigate the success of

campaigns all while developing critical
insight into how to gain a 

competitive advantage.

Based�in�Raleigh,�NC

Help our partners develop, execute, and learn from their marketing campaigns + strategies

What�We�Do



Driving impact for over 20 clients across Consumer Packaged Goods, Media Brands, Companies, and Digital Personalities

Our�Work

Rebranding�&�Launch

Pre-design research told us the hydration category
was filled with lookalike brands that couldn't

deliver on health-conscious flavor. We flipped the
script with flavorful design and clear messaging

that led to a national launch in Publix and a 400%
increase in social followers. Post-design research

told us consumers were 50% more likely to pick up
our bottle than the previous brand.

Communication�Strategy

Consumer research told us that words and
phrases like "plant-based" and "no sugar"
were main drivers for increasing purchase

intent. We completed a packaging audit and
design tweak that left us with an on-trend

pack ready to fly off the shelves.

Content�Strategy

Using data acquired from social media, retailers,
and surveys, we realized how little people knew

about MATI's production process, yet their
eagerness to learn more. With consumer interest
piqued, we developed an inside look at the "first

ever craft-brewed energy drink.”



Data-driven with deliverables at every phase

Our�Approach

Phase�1 Phase�2 Phase�3

Pre-Campaign�Learning

Strategic surveying and interviewing to better
understand what drives our target consumer's

purchasing and where their attention is.

Campaign�Development�and�Launch

Using insights gathered from Phase 1, we develop long-
form and short-form creative that will address the areas of

opportunity discovered. The media is then launched
strategically across digital touch-points that are in-line

with our targets’ media consumption habits.

Post-Campaign�Survey

Gives us the insight needed to see how
consumer preferences have shifted, what's

working, and how can we continue to
develop our campaign's impact.

Future consideration to buy more milk and dairy products?
Why there’s not a higher level of consumption?

Media consumption habits



All successful marketing needs an hypothesis, ours is MILK WORKS

Our�Hypothesis

Consumers have lost sight of the benefits of dairy and how dairy can help benefit a healthy diet.

Hypothesis�1

Consumers in New York are unaware of the impact that the dairy industry has on their economy.
They also very rarely see the stories and faces of the people that move this industry forward. 

Hypothesis�2

We need to show and tell consumers how MILK WORKS in their everyday lives,
from health to the economy. Short form video and clear graphics will deliver our
message in an impactful way across all parts of the consumers digital journey.



Multi-screen campaign, featuring the faces and facts of New York State Dairy

Example



Phase 1 - Pre-Campaign learning surveying. Results shared with NYSDAM and creative
direction approved along with campaign placements.

Month�1

Timing

Phase 2 - Campaign creative developed and approved, then launched by Jeb & Co team. Monthly
campaign reporting shared with NYSDAM.

Month�2-8

Phase 3 - Post-Campaign surveying. Results shared with NYSDAM with recommendations on
how to move forward.

Month�9



Jeb & Company's unique approach positions us perfectly to develop an impactful campaign for NYSDAM

Advantages

Data-Driven

Rest easy knowing every decision we
make is rooted in data.

Actionable�Insights

We prioritize giving you the information
you need, at every phase, to keep your
marketing initiatives on-trend and your

organization up-to-speed.

Best-In-Class�Creative

It's more than great video and
beautiful graphics. It's data-rooted

creative communication built to
impact. 

Impact�Oriented

We realize our campaigns are bigger
than us and pride ourselves on staying in
tune with the purpose and mission. This
also guides how we gauge performance

and communicate success.



Jacob�Burt
CEO, Jeb & Company
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The�Team



Contact�us�
336-202-4898

jeb@jebandcompany.co

www.jebandcompany.co

Jeb & Company


